
MAKE MORE SALES WITHOUT 
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What the Experts Say 
WHY SCARCITY SHOULD BE ONE OF THE MOST IMPORTANT FACTORS IN YOUR SALES FUNNEL 

You need to build urgency 
into every promotion you 

create. 

Scarcity is one of the most 
powerful sources of urgent 

behavior. 

Whenever possible inject 
(truthful) scarcity into your 

marketing funnels. 

Amy Porterfield 
amyportferfield.com 

Neil Patel 
neilpatel.com 

Pet Flynn 
Smart Passive Income 
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Ovation Launch Email Timeline 
The Schedule We Used for the Thrive Ovation Launch 

Blog post + email 
11 Ways to Boost Conversions With Testimonials 

2nd Blog post + email 
24 Content Marketing Tools 

Email: 36 hours left 
Reminder + call to action 

Price increase 

4 Email: final reminder 
Only sent to non-openers 

3 

2 

1 

Launch # of Sales 
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Ovation Launch Email Sequence 
The Exact Email We Used for the Thrive Ovation Launch 

Blog  
Post Email 

2 

1 
Blog  

Post Email 

Subject 
11 Ways to Use an 

Overlooked Conversion 
Strategy 

 

Sent 
7 Days Before Promo 

End 

Subject 
Discover the Tools We Use 
for Content Marketing… 
 

Sent 
5 Days Before Promo End 
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Call to Action  
Email 

4 

3 
Call to Action  

Email 

Subject 
Less than 36 hours 
left to get our new 

plugin special offer 
 

Sent 
36 Hours Before Promo 

End 

Subject 
Final chance to get 50% 
off our new plugin 
 

Sent 
18 Hours Before Promo 
End 



6 Scarcity Webinar Workbook Page: 

Under the Radar Recipe 
Guideline for a Non-Scammy Scarcity Marketing Campaign 

-5 Days 
•  Update Sales Page 
•  Blog post on related topic 
•  Email about blog post 

-3 Days 
•  Blog post (semi related) 
•  Email about blog post 
•  Promo mention 

-36 Hours 
•  Reminder email 
•  Reminder email to non 

openers 

-0 Hours 
•  Update sales page 
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Classic Promo Recipe 
Guideline for a More Direct Scarcity Marketing Campaign 

-7 Days 
•  Announce promo 
•  Summary of 

features and 
benefits 

-5 Days 
•  Promo reminder 
•  Benefits for 

specific use 
cases 

-2 Days 
•  Promo reminder 
•  Stories/

testimonials from 
users 

•  Final reminder 
•  Quotes from 

recent buyers 
•  Urgency 

-24 Hours 
•  Update sales page 

-0 Hours 
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Creating Your Campaign 
DETERMINE THE KEY ELEMENTS IN YOUR SCARCITY MARKETING PROMOTION 

What will your promotion be? 
……………………………………………………… 

……………………………………………………… 

……………………………………………………… 

How long will it run? 
……………………………………………………… 

……………………………………………………… 

……………………………………………………… 

Recurring campaign? How often? 
……………………………………………………… 

……………………………………………………… 

……………………………………………………… 

How will you drive awareness? 
……………………………………………………… 

……………………………………………………… 

……………………………………………………… 
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How to Show Your Offer 
CREATE A PLAN TO MAKE SURE VISITORS AND SUBSCRIBERS SEE YOUR OFFER 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

 

Your Website 

Your Email List 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 

……………………………………………………………………………………………….. 
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Email Sequence Template 
SCHEDULE YOUR SCARCITY MARKETING PROMOTION TO YOUR EXISTING LIST 

Topic ……………………… 

Purpose …………………… 

.............. Days Before End 

Link to …………………… 

Topic ……………………… 

Purpose …………………… 

.............. Days Before End 

Link to ……………………  

Topic ……………………… 

Purpose …………………… 

.............. Days Before End 

Link to …………………… 

Topic ……………………… 

Purpose …………………… 

.............. Days Before End 

Link to …………………… 


